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As a child, the slogan “the greatest show on earth” meant 
Barnum and Bailey — the big tent — clowns — trains unload¬ 
ing — elephants — parades — tinsel — bands — glamour and 
tasty treats an exciting and memorable day in every young¬ 
ster’s life.. HOW IMPORTANT all those supposedly “little” 
things can be to children. Yet, in spite ol our sophistication, 
we too remember the circus and its glittering atmosphere of 
yesteryear! 

Years ago children rarely went out to a restaurant. Perhaps 
an ice cream cone at the corner drug store — this was a treat. 

1 oday this is all changed. I he automobile is the reason, and 
along with the auto Howard Johnson’s. No other one concern 
in the restaurant business has done more to attract and cater to 
the family — and children’s trade. 

A visit to Howard Johnson’s can be an ecjually exciting experi¬ 
ence for today s children. We can give them the same joys which 
we expected as children — memorable treats at Howard John¬ 
son’s. Our high chair, the special children's plate, the bib, the 
menu, the balloon, the lollypop, our new children's Counting 
Game and the tiacie doily encompassed by your friendly service 
are all part of what to the children can be “the greatest show 
on earth’’ — right in Howard Johnson’s. 

HOW MANY CHILDREN HAVE YOU 

MADE HAPPY TODAY???? 
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ABOUT THE COVER - - - - 

The 1959 Apple Blossom Festival Parade in Winchester, Virginia was 
brightened by this HOWARD JOHNSON’S float adorned with the 
gay orange and aqua colors for which we are so famous. The young¬ 
sters at the counter are busy tossing out Howard Johnson’s lollypops 
and balloons to the “escort” of children who gathered and followed 
throughout the parade route. 
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HIGH TEAM TOTAL PINFALL — L. to R., Front Row: 

Beverly Boretti, Gail Ramsay, Ann Crowley. Sec¬ 
ond Row: Don Foley, John Trefry, Jim McArthur. 



FIRST PLACE TEAM — L. to R.: Diane Howie, Larry 
Pratt, Jackie Meunier, Joe Griffin, Maureen 
Fallon. 



SECOND PLACE TEAM — L. to R.: Margie Carroll, Ann 
Bertucci, Bill Stanley, Marge Hanson and Charlie 
Soule. 


After Office Hours 

Home Office personnel finds relaxation in keen 
bowling competitions throughout the fall and winter 
months. 

The Annual Spring Banquet is an exciting event 
that attracts familiar faces from the Accounting De¬ 
partment, Architects, Candy Plant, Brockton Com¬ 
missary, Executive Offices and Red Coach Grill offices 
— all gathered together for fun, frolic and bowling 
awards. 

League officers. President Dan Zaleski; Vice Presi¬ 
dent and Treasurer Pat Nelson and Secretary Gail 
Ramsey coordinated a most delightful banquet which 
was held at the Blue Hills Country Club in Canton, 
Massachusetts. 

One hundred and thirty-two employees danced to 
the melodious tunes of Frank McCabe’s Orchestra, 
feasted on such delicacies as baked stuffed lobster, 
roast sirloin of beef and choice steaks. Mr. John 
Wyllie, Assistant Treasurer of the Company, was the 
guest speaker and after 60 seconds of silent prayer for 
our recently departed executives, he announced the 
winners for the 1958-59 bowling season. 



INDIVIDUAL PRIZE WINNERS — L, to R., First Row: 

Bill McClelland, High Single; Lois Spear, High 
Single; Charlie Soule, High Three. Second Row: 
Bev Borelli, High Three; Larry Pratt, High Aver¬ 
age; Pat Nelson, High Average. 



HIGH TEAM SINGLE — L. to R.: Judy Amirault, Joyce 
Lindbom, Fred Case, A1 Emerson, Barbara 
Souther. 
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Mrs. Emma Miller Honored 
By Her Customers and Friends 

Mrs. Emma Miller, a widely-known person to How¬ 
ard Johnson’s customers in Rochester, New York, was 
honored recently on the occasion of her 65th birthday. 
Mrs. Miller, who has been working in this unit since 
1943, was given a gift by her regular customers and 
was entertained at a small party in the restaurant. 



It is not every day that a sales person is so feted by 
those she serves, but Mrs. Miller is no ordinary person 
according to one of her regular “fans”, Mrs. William 
Krier of Brighton, New York. Mrs. Krier and several 
of her neighbors in the Meadowbrook area assemble 
most every morning at the Howard Johnson’s for a 
respite from the day’s activities. It has been during 
these daily meetings that the women have learned to 
know and admire Mrs. Miller. 

According to several local women, Mrs. Miller is an 
outstanding personality, always agreeable, and ever 
interested in the people she meets. Children just love 
her, reports Mrs. Krier. She never jails to single them 
out and devote her special attention to them. 

Busy matrons and people in the community who 
live alone have come to know the Howard Johnson’s 
as a place where they will be warmly welcomed by a 
gay smile and a cheery hello from Mrs. Miller. 

The Howard Johnson’s associates as well as Mr. 
Richard U. Wilson, owner and manager, arranged 
along with the customers this celebration for Mrs. Mil¬ 
ler. 

Mrs. Mabel Lytel, bookkeeper at the restaurant, has 
known Mrs. Miller ever since she came to work and 
reports that “she is a wonderful woman, always pa¬ 
tient, kind and willing — a delight to know”. 

Courtesy of The Brighton - Pittsford Post, New York. 
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Sincere Efforts and Smiling Faces Win 

Charcoal Steak Contest! 

Prior to the start of the Blue Ribbon Beef Promo¬ 
tion, Mr. Frank Barrett, Supervisor, alerted the stores 
in his area that the size of the store nor the volume 
of business determined a winner — a genuine and sin¬ 
cere effort on everyone’s part coupled with attractive 
merchandising and suggestive selling were the only 
necessary requisites. 

All the upper New York State stores went all out in 
competition with each other and No. Syracuse came 
up as a winner. Incidentally, this contest was run in 
the New York and New England areas — the rivalry 
was keen. 

Mr. Frank Soper, Manager, reports that they have 
not won any previous promotional contests but en¬ 
tered this one with one thought — we will be the 
winner. 

How was it done? With simplicity and genuine 
enthusiasm. Regular Roll Call classes are held daily 
and during this short briefing — each day a goal was 
set — and make it they did!!!! 

Mr. Soper said that suggestive selling, good service 
and conversational merchandising pushed No. Syra¬ 
cuse to the top. 

The smiling faces of June Klotz who took first place 
as the BLUE RIBBON SALES GIRL and Mary Kirk¬ 
patrick as the runner up indicate the elation of the 
entire staff when the news arrived — NO. SYRACUSE 
— CHARCOAL STEAK WINNER! 

Mr. Soper, Manager, Mary Kirkpatrick, June Klotz, Mr. 
Cordaro, Assistant Manager. 











FORTY-THREE FIVE-YEAR 
SERVICE PINS AWARDED 

Proud of their five-year employees, Howard John¬ 
son's on the Nexv Jersey Turnpike presented the attrac¬ 
tive five-year pin to these loyal Johnsonites: 

UNIT IN — Mildred Hires, Console Robinson, Mad¬ 
eline Simonson, Catherine Mitchell, 
Margaret VanNamee, Jessie Wygand, 
Betty Valichka, Betty Lehneis. 

UNIT 4N — Howard Horner, Charlotte Hunt, Grace 
James, Doris Miller, Dorothea Botsford, 
Blanche Porter, Mabel Wells, Catherine 
Watson. 

UNIT 8N — A nna Tartaglione, Daisy Waren 
UNIT IS —Nettie Ferguson, Luetta Pitts, Mabel 
Pross, Jane Shafer, Alfred Demby 
UNIT 3S — Edna Weber, Marjorie Munn, Frances 
Scully, Maiy Theresa Archer 
UNIT 7S —Alma Aussem, Elsie Eiker, Alice Mae 
Owens, Emma. Corsaro 

UNIT 10S — Alvera Maurer, Hector Rivera, Jean 
Barna, Julia Govelitz 

Cafeteria — Barbara Byrnes, Harriet Nazario 
UNIT 6S — Kenneth Melville 
SUPERVISORS — Edward Bart, Park Meekins, 
Myrtle Berrett, Dea Tucholski 
COMMISSARY — Richard Keeler 

☆ ☆☆☆☆☆ 

A Welcome to 

SUMMER EMPLOYEES Everywhere 

We in Howard Johnson's are delighted to have you 
working with us this summer. The next few months 
may be just a “vacation job’’ to you, but to us it is a 
twelve-month career of valuable service rendered to 
the American public. It is important that you help us 
to continue to make friends — permanent friends. 
Your smile, your prompt service and sincere desire to 
please, can make your summer with us mutually in¬ 
teresting. 

One other thought . . . 

During the next few weeks and after you return to 
school, think about Howard Johnson’s — not just as 
a summer job but as the world’s most dynamic res¬ 
taurant chain which could hold for you a worthwhile 
future. We urge you to discuss this with your Manag¬ 
er or Supervisor and accumulate all the valuable in¬ 
formation he can give you. 

Howard Johnson's presents to the youth of today a 
“Highway to a Future’’. 



Russian Premier Mikoyan Fascinated by 
Items in Howard Johnson’s — 

New Jersey Turnpike 

Soviet First Deputy Premier Anastas I. Mikoyan 
showed keen curiosity in a doughnut machine along 
with the many vending machines in the Yardville 
unit on the New Jersey Turnpike, when he stopped 
for breakfast en route to Washington during his Unit¬ 
ed States visit. Mikoyan looked the place over with 
undisguised interest which prompted Conrad Hunni- 
cutt, Assistant Manager, to invite the Russian party 
on a tour of the kitchen. The bakery, and particularly 
a large electric toaster, seemed to greatly interest Mik¬ 
oyan. 
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Mr. Howard B. Johnson Presents 


Pennsylvania Turnpike Employees Service Awards 



The flower decked ballroom of the Fort Bedford 
Inn, Bedford, Pennsylvania found 75 honored em¬ 
ployees seated in their places with all eyes turned to 
the head table where Mr. and Mrs. Shaftoe sat with 
our President, Howard B. Johnson. 

After a delicious Cornish hen and savoring wild rice 
dinner, the huge anniversary cake was cut and then 
the real purpose of the party got underway. 

Mr. Johnson, introduced by Mr. Shaftoe, welcomed 
the group in the name of his father, Howard D. John¬ 
son and in his own warm, personal way thanked the 
employees for the years they had served in making the 
Pie Man mean the very best in food and service. 

Finally, the big moment arrived — the awarding 
of the service pins. Mr. Edward Ryall reported, “Mr. 
Shaftoe led off with 50 years of service and then what 
a thrill as each name was called to feel the firm hand¬ 
shake and hear the sincere ‘T hank you’ with which 
we were individually greeted by Mr. Johnson. It was 
our big moment. We belong to a widely spread but 
closely knit family — all serving under the orange 
roof”. 


30 YEARS 

Donald G. Shaftoe, Vice President 


20 YEARS 

David Jess, Office Supervisor Edward Ryall, Supervisor 

Herman Luhdorff, Supervisor Frederick Dietz, North Neshaminy 


SOUTH MIDWAY 

Marshall Evans 
Lena Foreman 
Mary Harris 
Clyde Lowery 
Margaret Lowery 
Rose Miller 
Charles Suhrie 


15 YEARS 

BLUE MOUNTAIN 

Pauline Swartz 

BEDFORD COMMISSARY 

William Drenning 
Frank Lesh 


NORTH CONWAY 

Dale Beegle 
Lilabelle Lowery 

PATH VALLEY 
Edna Kling 


PLAINFIELD 

Jean Hilden 


SUPERVISORS 

Sherman Fix 
Marcus Hilden 
A. J. Potts 

Continued Next Page 
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10 YEARS 


BUTLER 

James Long 

PLEASANT VALLEY 

Dorothy Meneghin 

HEMPFIELD 

Mary Begonia 
Marie Grippo 
Margaret Steiner 

NEW STANTON 
Helen Poole 
Irene Wall 

NORTH MIDWAY 

Margaret Deremer 
Margaret Karns 
Velma Manges 
Sylvia Mowry 
Arthur Riley 

NORTH SOMERSET 

Earl Menhorn 
Mae Yoder 

SOUTH SOMERSET 

Arbutus Boden 
Helen Christner 
Dorothy Johnson 
Rebecca Townsend 

BLUE MOUNTAIN 

Edward Parson 

HIGHSPIRE 

Violet Leonard 

SUPERVISORS 

Charles Hommel 
Elizabeth Ott 
Carl Todaro 
Nora Watson 
OFFICE 
Vera Gilchrist 


Anne Reber 

IRWIN 

Dorothy Kubas 

WAYNE COMMISSARY 

John Creaven 

GLENSIDE 

George Tingley 

CITY LINE 

Jessie Myers 
Mary Natale 
Margaret Renn 
Madeline Scott 

SOUTH MIDWAY 

Helen Claar 
Violet Crissman 
Fannie Fisher 
Margaret Gibboney 
Nettie Lowery 
Louise Mortimore 
Milton Pensyl 
Fred Riley 
Beatrice Shaffer 
Oleta Shively 
Mary Simmons 

BEDFORD COMMISSARY 

Catherine Hogan 
Nelson Lundquist 
Charles Thomas 
David Weaverling 

COVE VALLEY 
Ruth King 
Sylvia Mills 

MAINTENANCE 
F. Ross Brown 
Lloyd Cutchall 
Harry Miller 
John Williams 
HARRISBURG 
Samuel Atticks 


PHILADELPHIA COMPANY STORES 
SCORE ANOTHER PROMOTION 


by Margaret Hopper , Merchandising Supervisor 



Mr. George Illiff, Manager, 
Ilallowell with Little Miss 
Cherlv Lindenmuth and 
her big sister Sandra. 



Master Garry Stark and 
Mrs. Ruby Brothers, Hos¬ 
tess, Langhorne, Pa. 


1 o children Easter means bunnies, so the City Line, 
Springfield, King of Prussia, Glenside, Willow Grove, 
Hallowed, Langhorne, Bristol, Pennsylvania stores 
along with the neighboring Trenton, N. J. unit par- 
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ticipated in a special Easter Promotion lor the chil¬ 
dren. 

Each store attractively displayed a big white stuffed 
rabbit on the counter, beside it were the entry blanks 
and a contest box. The contest was open to all children 
who were customers or whose parents were guests of 
the restaurants. On each entry card the following in¬ 
formation was requested: Name, Address, Birthdate 
(the latter information to use in another project to 
start in June of remembering the children with birth¬ 
day cards and also an invitation to celebrate the oc¬ 
casion with us). 

The contest ran for three weeks — rabbits were 
awarded in time for Easter. As one little winner in the 
Langhorne store said, “Gee, I’ll never win anything 
so big again!” 

The stores mailed a satchell of lollypops to the 25 
runner-ups in each of the nine stores and a letter to¬ 
gether with a balloon and lollypop to each name that 
had been dropped in the contest box. The number of 
entries averaged better than 500 per store . 


The American Way 

by Margaret Hopper 

Nearly 1000 boxes of Girl Scout Cookies were sold 
in the nine company stores (Philadelphia area) in an 
eight hour special promotion. 

Arrangements were made by supervisors with Scout 
Headquarters for Howard Johnson’s to participate in 
this worthy local community project. The Scouts were 
invited to come and set up displays in each store and 
the booths were attended by two Scouts and a Leader 
working in hourly shifts. 

Scouts of all ages from the little Brownies up to the 
Senior girls enthusiastically cooperated. Our own Mr. 
Shaftoe was one of their first customers in the King 
of Prussia store. 

The stores also bought Scout cookies to serve with 
each order of Ice Cream that was sold during the 
promotion. The results were most gratifying — so 
much so — the Scouts and Leaders have asked if they 
will be invited back next year to sell more Girl Scout 
Cookies in Howard Johnson’s. 


Mr. and Mrs. Martin Mansell and Martin, Jr. buying cookies 
from Vickie Neal and Leslie Nyland, Troop 87 
Upper Merion King of Prussia. 



I 


qirl scout 
cookies j 





















William McMahan, Tulsa, Oklahoma Manager Wins 
Blue Ribbon at Annual Food Show 



Wm. P. O’Donnell and William McMahan 


Employees of the Tulsa store are mighty proud of 
their manager, Bill McMahan, whose Gourmet Ex¬ 
hibit won a Blue Ribbon at the Annual Food Show 
held at the Mayo Hotel. 

Mr. McMahan’s gourmand interest in food pro¬ 
duced a display of Turkey roasted in drawn butter 
surrounded by Ducklings that were prepared in fresh¬ 
ly cooked apples and oranges, stuffed with a chestnut 
dressing. 

Added to the garnishes were orange baskets topped 


with bright red cherries and a colorful compote of 
fresh melon balls and orange sections. 

Encompassing this array of delectables were twenty- 
four Rock Cornish Hens cooked by various methods 
and glazed in their own natural juices. 

Mr. William P. O’Donnell, Supervisor, had a pic¬ 
ture of the exhibit made for each of the stores on the 
Oklahoma 1 urnpike. The Tulsa store proudly dis¬ 
plays THE BLUE RIBBON beside their picture. 


DOUBLE TRIUMPH FOR 
OKLAHOMA — A. Ray Grimes, Jr., 
Student Employee Wins Scholarship 

Howard Johnson’s is justly proud of Mr. Grimes 
who won a scholarship award which is one of five pre- 
sented annually by the H. J. Heinz Company to out¬ 
standing students who aspire to careers in food service. 

Ray had been employed summers in the Tulsa unit 
and will work again this summer as a cook prior to 
his college entry in the Fall. 

I he 1959 Careers for youth college scholarship cer¬ 
tificates were presented by Mr. B. D. Graham, execu¬ 
tive vice president, ol H. J. Heinz Co. at the National 
Restaurant Association show in Chicago. 

Julie Ann Milligan, senior at the Academy of St. 
Joseph, Brentwood, New York was also a winner but 
we cannot claim her as a Johnsonite — not as yet. 


Mr. B. D. Graham, executive vice president H. J. Heinz Co., 
Julie Ann Milligan, A. Ray Grimes, Jr. 
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DIXIE DIVISION JOINS “LANDMARK” 

The Countdown — Launch—A Hearty Welcome To Dixie 


$ugge$tion$ Bring $$$ to Employee® 



Angela Schack, Pompano Beach, wears a smile of fortune 
as Byron Creasy, District Supervisor, presents her with the 
Grand Prize money for her suggestion that was voted as 
the best submitted for 1958. 



George Scheyer, Sunny Isle, was 
a recent recipient of a suggestion 
award. His usual broad smile is 
somewhat diminished—we guess 
his Little League team must have 
lost a close one! ! 


READY FOR THE COUNTDOWN — This happy group 
is huddled over the launching of the Sattelite 
Sundae which made its first test during the Spring 
Training Session of all Managers and Assistant 
Managers at the Howard Johnson’s Golden Glades 
Motel in Miami. 



QUIZ TIME — Even bosses take quizzes at Training Cen¬ 
ter: Sidney Austin, Mgr.; Jane Walcott, Ass’t 
Supervisor, Miami area; Henry Arcand, Ass’t Mgr. 
interrupt their concentration — all for LAND¬ 
MARK. We thank you. 

Wheels — Sebring, Celebrities and 
Howard Johnson’s 

by Nan Ratliff 

Sebring. . . . Vroom, vroom, sput, koff buhrrrrrrr, 
race cars rounding turns with squealing tires and in¬ 
trepid drivers with cool nerves — excitement fills the 
air as thousands of visitors pour into Sebring, Florida 
for the international Grand Prix Sportscar Races in 
April. 

Dozens of distinguished drivers brought their spe¬ 
cially built Ferraris and Masseratis to compete for 
points, money and glory. The famous spectators who 
arrived for the breathtaking event found a delightful 
retreat in our Howard Johnson’s. Franklin D. Roose¬ 
velt, Jr., Lee Bowman, Count Reventlow (who must 
have come to see his prizewinning son Lance race), 
Porfirio Rubirosa, Paul Whiteman and Sal Mineo. 

Now I ask you — where else would one find such 
glamour? 



A lest of skill — Oh, no — John Romero demonstrates his 
award winning suggestion for draining catsup bottles — 
saves time, manpower and breakage. Trickey, eh? 


L. to R.: Herb Freidman, Manager; John Streeter, Training 
Director; Byron Creasy, District Supervisor. 

































Merchandising Marvels at 
Melbourne, Florida 

Mr. John Seese, manager of Melbourne, submitted 
a clever idea for promoting business. Mr. Seese and 
his enthusiastic staff developed and processed this pro¬ 
motion for Easter Sunday. 

Two dog houses (frankfurt holders) were stapled 
together to form a basket, and a lining of colorful 
Easter straw was added to surround the colored, hard 
boiled egg, salt water taffy, lollypop and balloon that 
was placed in as the filler. The lucky children who 
dined with them between 11:30 A.M. and 9 P.M. were 
presented a basket by the waitress as she served the 
dessert. If the guest was a snack customer, the waitress 
gave the children the basket as she presented the 
check. 

One hundred and forty-four baskets were served on 
Easter Sunday. We would like to add that this store 
opened on January 3 and already has added a new 
“Florida Room” to take care of the increased business. 
Did ideas like the Easter baskets build the first block 
in the new addition? Merchandising marvels can build 
business. 

Look around you. See what you can do and then 
why not DO IT???? 



Master Evans, son of Mr. and Mrs. Joseph Evans, Mel¬ 
bourne, Fla. Beside him is the complimentary 
Easter Basket of Howard Johnson’s specialties. 



Left to Right: Thomas Cuppett, David Young, Director of 
the Auditing Department, and Ronald Jones are 
shown reviewing the new Auditor’s Rating Form 
for Managers. The Operations Department antici¬ 
pates excellent results from the adoption of this 
new and complete evaluation sheet. This original 
innovation in auditing reporting was developed iii 
conjunction with our Comptroller, Mr. J. Paul 
Crawford. 




From the Nation’s Capitol Area 

by Frank Kruse 

Mrs. Hattie Miller of the Alexandria, Virginia 
store started with Howard Johnson’s a yeSr before 
Pearl Harbor in the Pennsylvania Avenue, Washing¬ 
ton, I). C. store. It was just a temporary job, of course, 
but like “The Man Who Came To Dinner”, she has 
remained for nineteen years. Rumor around the area 
is that she is about to ask for a permanent position! 

The tray she carries is to Mrs. Miller the shoes of 
Charlie Chaplin, the horn-rimmed glasses of Harold 
Lloyd. This tray was presented to her as a badge of 
merit, and she will not work without it. 

Hattie has raised a family of three children and is 
the grandmother of four. When she is not serving 
Howard Johnson’s customers, she raises pole beans and 
spinach. We are grateful to Mrs. Miller for her loy¬ 
alty and genuine fondness for Howard Johnson’s. 


Mrs. Hattie Milieu 


The area and Wisconsin Avenue employees 
extend its heartfelt sympathies to Mrs. Georgia 
Stevens in the tragic loss of her son and to 
Mr. Burgy in the passing of his father. Our 
sincere sympathies to Mrs. Dorothy Gray in 
the passing of her grandchild. 


“A HUNTING WE WILL GO” 

Howard Johnson’s Motor Lodge and Restaurant in 
Southern Pines, North Carolina was headquarters for 
the first school for hunters conducted by North Caro¬ 
lina State College. 

Mr. Voit Gilmore, enterprising operator of the Mo¬ 
tor Lodge and Restaurant, went to the University with 
the idea, backed by his town’s chamber of commerce 
and finally with help from the state Wildlife Resources 
Commission, the Sportsman’s Service Bureau and local 
game preserve operators and the first college hunting 
course with its “lab” in the woods was in full swing. 

Twentyone sportsmen (and women) from nine 
states were lured to Southern Pines for practical edu¬ 
cational courses consisting of hunting (revelry at 6:30 
A.M.) until noon, classes of trap and skeet range prac¬ 
tice all afternoon, lectures after dinner until 10 P.M. 

The “faculty” assembled by zoologist Fred Barka- 
low of North Carolina State gave practical and theo¬ 
retical instructions on types of equipment, how to rec¬ 
ognize the dog’s signal, how to shoot without crippling 
a bird or ruining game for the table. 

Weary but elated students won diplomas for their 
efforts along with 68 pheasant, 60 quail, one coon and 
one “missed” deer. 


LAN DM ARK 
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, i icsiucm ox me no warn jonn- 
son s signs contract with L. P. G. A. for Howard 
Johnson’s to sponsor the National Ladies Invi¬ 
tational Golf Tournament on May 8th to 10th at. 
Southern Pines, N. C. Mr. Fred Cocoran, promi¬ 
nent executive in professional golf and sports 
circles, looks on with approval 



Joyce Ziske, Winner of the tournament receives check from 
Howard II. Johnson. 210 scoops of ice cream in 
Paul Revere Bowl represents the 210 strokes 
that won Miss Ziske the tournament. 


n 


ews in view 


u, 


Howard Johnson’s Sponsors National 
Ladies’ Invitational Golf Tournament 



Wounded veterans from Womack General Hospital, Ft. 

Bragg, N. C. are served Howard Johnson’s Ice 
Cream by Lady Golfers (L. to R.) Gloria Arm¬ 
strong, Barbara Romack and Mrs. Edith Floyd 



84% of the United States will have heard Dave Garraway 
talk about Howard Johnson’s on his TO-DAY 
show in June. 
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Howard Johnson’s Nassau Beach Lodge 
Entertains Tabor Academy Students 
From Marion, Massachusetts 

I he T abor Academy students, many of whom are 
from New England, sailed aboard the “Taborboy” 
for their annual Spring Training Cruise to Nassau. 
In keeping with their historic tradition, a basic under¬ 
standing of navigation and sailing was their assign¬ 
ment. 

On their arrival in Nassau, members of the Howard 
Johnson s Nassau Beach Lodge and Restaurant met 
them in a bus and transported the crew to the How¬ 
ard Johnson’s Beach Lodge for entertainment and 
luncheon. 


George Mabbitte greets Capt. George Glaeser and the sail¬ 
ing crew from Tabor Academy in Nassau. 


George Mabbitte, manager of the restaurant, greeted 
them royally as an alumnus of Tabor Academy. 


Crippled Children Enjoy A Treat From Howard Johnson’s 


On Sunday, May 3, Howard Johnson’s, through the 
City Line, Philadelphia store supplied the Ice Cream 
Sundaes and favors for the May Party at Saint Ed¬ 
monds Home for Crippled Children in Rosemont, 
Pennsylvania. One hundred children of all races and 
creeds are cared for in Saint Edmonds. 

A May Pole was the center of activity as the home 
attendants and volunteer helpers assisted the children 
out on the lawn in comfortable places. 

A segment of one of the famous Philadelphia String 
Bands put on a program and helped some of the pa¬ 
tients twine the May Pole. Quaker City Grocery Com¬ 


pany, co-sponsor of the party, was responsible for the 
program. Howard Johnson’s provided the Chocolate 
Ice Cream Sundaes and paper bibs which more than 
delighted the shut-ins. This was, indeed, a rare treat 
for these children. 

Balloons were blown up and tied to their wheel 
chairs, and there were lollypops and pencils for all — 
a gay but heart-rendering party. 

As Miss Margaret Hopper, company representative 
and volunteer was preparing to leave, three of the 
children looked up and said, “Oh, Ice Cream Lady, 
that was so good. Will you come back again?” 


Mrs. Irene Gillespie, wife of Mr. W. G. Gillespie, general 
manager of Quaker Grocery Co — co-sponsor of 

party, and Kenneth Lawrenson Therese Lister and George Lister 
















Operating Hints 

John Lertora, maintenance employee of Canton, 
Massachusetts, demonstrates the proper way to empty 
a barrel. Caution and attentiveness to safety rules has 
kept Jack on the job without mishap since 1955. In 
these pictures, he is seen emptying a barrel the right 
and wrong way. Jack says, “Never put your hands in¬ 
side the container since paper will camouflage dan¬ 
gerous weapons such as broken glass, china and cans 
that have found their way into the disposal containers 
accidentally. Grasp the barrell at the top of the rim 
and under the bottom rim; raise and tip.” 

Jack, along with manager Peter Toli, take great 
pride in keeping the Canton store a local showplace, 
and they have earned an admirable reputation 
throughout the area. Each morning Jack may be seen 
cleaning up the parking grounds and caring for the 
flowers and landscaping with tenderness before he 
ventures into his inside duties of scrubbing and clean¬ 
ing until nary a speck of dirt can be found. 

Incidentally, Jack has retrieved many pieces of sil¬ 
ver and lost articles by closely watching the contents 
of the barrel as it transfers into incinerators thus sav¬ 
ing many dollars for the Company. 
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NATIONAL HIGHWAY” 

cards placed on the tables in the stores 
J] Jersey Turnpike revealed that in one and 
Ins guests from 49 states plus London, Eng- 
/ /ersailles, France; Scotland, Cambodia, Norway 
_mba took time out to complete our suggestion 
while dining in our restaurants. Perhaps the 
tipike should be called the "International High¬ 


way. 


LORAIN, OHIO WINNER OF CLAM CHOWDER 
CONTEST CONDUCTED IN CLEVELAND AREA 


Mr. William Hendricks, Manager, and his enthusi¬ 
astic crew sold enough Clam Chowder to amount to 
Sy 4 % of their total sales. 

Barbara Gray walked off with all the honors of 
selling the greatest number of cans of chowder. 



Barbara Gray and Mr. William Hendricks, Manager, 
Loran, Ohio 


THANKS FOR THE ORCHID! 

Mr. C. Coulter DeKlyn, operator of Mansfield, 
Ohio, writes: “l want you to know — that I for one 
— do appreciate the flow of information , tips, helpful 
operating instructions, etc. coming from the Wollaston 
office regularly. It makes one feel he belongs and has 
a close contact with headquarters. Many thanks.” 

CELEBRITIES DINE AT HOWARD JOHNSON S 

Pennsylvania Turnpike — Oakmont store has had 
some very special guests including Mrs. Arthur Steele 
whom we all know as Joan Crawford. “The Ink Spots” 
gave all the counter girls their autographs as they lei¬ 
surely enjoyed their meal perched on the counter 
stools. The singing group known as “The Kingston 
Trio” (famous for their rendition of Tom Dooley) 
delighted everyone with their presence. A most un¬ 
usual guest was “Humphrey”, 752 pound current wres¬ 
tling rage, who dropped in for a tid-bit: 3 franks, beef 
pot pie, 4 glasses of milk. When asked if he wished 
dessert, he exclaimed, “No thank you. This is just a 
snack. I'll eat my regular meal a few miles further 
down the Pike”. 


“Sweet Profits Unlimited” 

by GEORGE McLAUGHLIN 



Mrs. Brunick, Hostess, Dedham, Mass. 


The excellent cooperation of our store personnel 
assisted by smart and enthusiastic merchandising for 
each candy promotion resulted in sales dividends 
throughout the country. 

Mr. George Manson, operator of Dedham, Massa¬ 
chusetts, and his staff have been enjoying “Sweet Prof¬ 
its” by a good display and attentive service as shown 
in these pictures. Mrs. Brunick, Hostess, takes a great 
deal of pride in the gift wrappings of the candies for 
quick, ready sales. 

July and August will lend itself well to the new one 
pound and one-half pound packages of Salt Water 
Taffy along with the attractive Traveler's Choice box. 
Excellent items for the summer months. 

You may look forward to greater advertising assis¬ 
tance in the next several months to back up your good 
point-of-sale displays. 

Remember — Increased sales without increased labor 
costs = “Sweet Profit”. 
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Victor Nelson gave unselfishly his strength, faith, gentleness and understand¬ 
ing to his position, family and friends. These qualities are so strongly interwoven 
into the growth of our organization that they will leave an enduring mark. 

He had two purposes in life for which he lived — his family and his position. 
Each day he expanded his energy and skills toward a progressive and prosperous 
Howard Johnson's. For twenty-one years he grew with the Company — and in 
turn, the Company grexv with him. Every year the breadth of his responsibilities 
increased, yet he took them in stride — always with tact and diplomacy — always 
with strength and gentleness of manner. A man whose heart was always ope?i and 
whose keen wit xoill never be forgotten. Everyone who was ever associated with 
Victor Nelson xoill forever have embedded in their memory the loyalty he felt 
toward Mr. Johnson and to the Company. 

Through “Vic” Nelson's untiring efforts, we cannot help but continue to 
carry out his wishes — to build this Company on an unwavering foundation 
which would be impregnable to any contester and to support the lofty tower 
which is continually reaching upward. Frequently, he would remind us that “the 
strength of any organization must start at the bottom; if the strength is only at 
the top your structure will topple.” 

Quality, service and cleanliness were the attributes that he strived endlessly 
to achieve in our restaurants — he has left us high standards — standards which 
we must carry to greater heights. Always the faith which he had in us was a 
constant reminder that “tomorrow xoe could do better.” 

The hours Mr. Nelson spent away from his job were completely devoted to 
his family who have been richly endowed with his humble and simple code of 
living — a man to whom luxuries and wealth were unimportant — his family 
and thousands of friends along with Howard Johnson's was his life. 

A graduate of Tufts College, class of 1925 and for three consecutive years he 
earned his position in the esteemed honor societies of the College — Sword and 
Shield, Ivy Society and Tower and Cross. An admirable accomplishment — 
which, true to his nature, no one ever learned until his death. After graduation, 
he entered the field of Journalism and soon established his own newspaper, which, 
when mentioned in conversation, brought a twinkle to his eye and a . happy smile 
across his face as he would say, “and l went broke.” He also was a staff member 
of the Providence (Rhode Island) Journal and in later years a member of the 
Boston Herald. 

An avid interest in Journalism led him into the field of advertising with a 
company which had an account with the Hoxuard Johnson's organization. It was 
through the process of developing many of the original advertising formats for 
Howard Johnson's that prompted Mr. Johnson to ask Mr. Nelson to join his 
organization as Vice President in 1938. 

In his passing on April 24, 1959, Victor Nelson has, through a life of devotion, 
left all those xuho knexo him enriched by his Friendship and Understanding. 


14 • 


LANDMARK 



















Report on District Meetings 

DISTRICT 2 

The Howard Johnson’s, City Line, Philadelphia 
store was host to 'District 2 at their April meeting. 

Mr. Emile Wiolet, Executive Chef of the Company , 
expertly prepared and supervised a gourmet buffet 
featuring a variety of Company Commissary Products. 

Mr. Howard B. Johnson stressed the importance of 
merchandising our products to increase the '‘built-in” 
extra sales in our operations. Mr. Johnson also 
pointed out that attention must be given to good 
maintenance — both inside and outside of our restau¬ 
rants. 

Mr. George Reese and Mr. Comer Jennings of N. W. 
Ayer and Son spoke on the projected advertising pro¬ 
gram of the company and how it will affect each of 
our restaurants. 

The members were given a complete report on the 
Howard Johnson’s Seminar that was held at Michigan 
State University by Mr. Harry Bissell. 

The September meeting will be planned by Mr. 
Everett Perkins, Mr. Harry Bissell and Mr. Arnold 
Isken. 

Chairman Robert Myer closed the meeting and con¬ 
gratulated the group for their tremendous enthusiasm 
and interest shown in the activities conducted by Dis¬ 
trict 2 the past year. 

DISTRICT 7 

National Council Members: 

Dean Fitzgerald — Milwaukee , Wisconsin 
A. L. Entwistle — Louisville, Kentucky 
John Goodson — Evansville, Indiana 

DISTRICT 3 

District 3 held their reorganization meeting in 
Cleveland, and the following operators were elected 
to serve for the coming year: 

President — Joseph Hessling 


Vice President— Alvin Sherman 

Secretary — Stanley T. Harvey 

Treasurer — Russell C. Ferguson, Jr. 

National Council Members are: 

sling Vin Sherman ’ Stanle y Harvey and Joseph Hes- 

Alvin Sherman, Stanley Harvey and Joseph Hess¬ 
ling. 

DISTRICT 1 

Mr. and Mrs. Carl DeSantis, Lake George, New 
York were most gracious hosts for the District 1 May 
meeting which proved to be a memorable one for all 
the forty members in attendance. 

Chairman, Mr. Edward Peabody asked Mr. Martin 
Stamp, I reasurer, lor his report which was read and 
accepted. 1 he theme of the meeting was the upgrad¬ 
ing of Fountain Operations. 

Mr. George King, Supervisor of the Company, in¬ 
troduced the new Colored Fountain Training Slides 
which is one of the first steps taken toward Visual 
Education for training of our employees. Inasmuch 
as 40% of the total sales are taken in at the fountain, 
this area is of vital importance. Mr. King made him¬ 
self available for the showing of the slides to all Dis¬ 
trict members. A schedule was set up for their presen¬ 
tation in the various New England stores. 

Mr. Pendergast, New England District Manager, 
urged everyone to conduct an intensive program on 
attention to the outside of their buildings and entire 
surrounding grounds, paying particular attention to 
painting, landscaping, white lining and condition of 
“black top”. 

Mr. John Kelley asked that everyone give their sup¬ 
port to the cooperative advertising fund and send in 
contributions immediately. The I960 program is in 
the planning stages, and it is essential that an esti¬ 
mated budget be established with Franchise Agents 
doing their fair share. 


Mr. Emile Wiolet, Executive 
Chef of Howard Johnson’s 
displays gourmet dishes 
prepared from company products. 
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Motor Lodge Operators Attend Annual Conference at Nassau Beach Lodge 




F. Mistretta — Dayton, Fla. 
M. Dodd — Dayton, Fla. 


A. T. Entwistle — Kentucky 


Roy Meeks — Indiana 


John Kelley, Francis Murphy and Mrs. Kelley, Boston 




John Knox — Concord, N. H. 


George Reese, N. W. Ay re Co. 


National Council — Motor Lodge Operators’ Association 
L. to if.: Harry Bissell, Howard Aronson, William Walton, 
W. W. Saunders, George Bortz, C. A. Krater 


* 




P. Sedaris, New Jersey 
E. Washburn, North Carolina 


K. V. R. Townsend — Atlanta, Ga. 
Montgomery Harkins — Virginia 
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Highlights of the Conference 

Palm trees, white sand, tropical trade winds and the 
sparkling Caribbean Ocean lured 125 operators and 
guests to the luxurious Howard Johnson’s Nassau 
Beach Lodge in April for their Annual Conference. 

The keynote of the meeting was “Standardization 
and Cooperation’’. Mr. C. K. Dwinell, general man¬ 
ager of the Motor Lodge Division, acted as Moder¬ 
ator and introduced Mr. Howard Cummings whose 
opening remarks were followed by Mr. Arthur Norton 
of the Nassau Beach Lodge who welcomed the group 
to Nassau. 

Mr. Robert Hull, President of Cities Service, Ltd. 
of Canada, presented a most interesting address on 
“Highway Marketing in North America” which 
sparked considerable discussion from the group. 

Mr. George Reese and Mr. Comer Jennings, adver¬ 
tising consultants from N. W. Ayer Co., described fu¬ 
ture advertising and publicity plans for Motor Lodges 
and restaurants. 

Colored slides of typical Howard Johnson’s signs, 
gate houses, room interiors, patio areas, etc. were pre¬ 
sented by Mr. Malcolm W. Greenough, assistant to the 
general manager. These pictures were an actual visual 
review of our current Motor Lodges. 

Mr. Lowry M. Bell, Jr., executive coordinator of the 
Motor Lodge Division, stressed the importance of 
standardization of expendable items. 

The need for increased cooperation between the res¬ 
taurant and Motor Lodges was brought out by Mr. 
John Kelley of Boston, Chairman of the Howard John¬ 
son’s Agents National Council. 

After a general business meeting, Mr. George Bortz 
called for the election of new officers — the council as 
elected is as follows: Mr. William Walton, Chairman, 
George Bortz, Howard Aronson, W. W. Saunders, 
Harry Bissell, C. A. Krater. 

The Messrs. Johnson were hosts to the conference 
members and guests at a cocktail party and dinner 
held in the popular Lamplighter Room at the closing 
of the meeting. 



Mr. Howard D. Johnson, Mr. J. Neideken and Mr. Howard 
Cummings 



Messiers Shaffoe & Cum¬ 
mings 



. V. R. Townsend 
Malcolm Greenough, Mrs. 
Comer Jennings 



Goumbay Bar. Delightful 

retreat. Mr. and Mrs. William Walton 





















WATERBURY, CONN, store provides a shangra la lor 
career minded students: 



FRONT ROW: Mary-Beth Hogarth, waitress, is plan¬ 
ning on a nursing career. Cynthia Zembruski, waitress, is 
a cheer leader and proficient dancing teacher. Cynthia 
hopes to become a nurse. Joan Ambrose, waitress, is also 
a cheer leader and another nurse may be in the making. 

BACK ROW: Rita Champagne, office worker, graduates 
this year and was recommended by her principal as an ideal 
girl and does qualify as Mr. Hughes’s “gal Friday” . Jackie 
Pruchnicki, fountain boy, gets his diploma this year from 
high school and has been here since the store opened. Jackie 
contemplates on entering the priesthood. Kenny Baker, an¬ 
other veteran fountain employee, is going to study forestry 
but he was not present when the picture was taken. 

Waterbury, Conn, would like to pass an idea on to the 
rest of their “cousins”. They have started a picture story 
of “Our Life” — a black album with a replica of a Howard 
Johnson’s painted on the front. Vital pictures and events 
are recorded by pictures. A camera is in the store at all 
times. 

STURBRIDGE, MASS. — Congratulations to Wayne 
Davis on his graduation from high school. Nat “King” Cole 
stopped in for a repast recently. Welcome to our new com¬ 
ers, Betty Kaletta, Lillian Buckner and Beatrice Montarelli 
and “happy to have you back” Bunny Sedlak. Our sincere 
condolences to Mr. and Mrs. Donald Horton on the death 
of Mrs. Horton’s mother. 

BRIDGEWATER-EAST promotes Clam Chowder and 
boosts sales with fish nets covered with shells as background 
for cans, cans and cans of Clam Chowder. 



ew 

This is uo fish story. While vacationing in Mexico and 
surrounding islands. Mr. Benton Caldon, Supervisor of the 
New Jersey Turnpike, made a beautiful catch. A sailfish 
caught off the Isla Mujeres was 97 inches long, weighed 
109 lbs. 12 oz. and had a girth of 28 inches — catch made in 




35 minutes — took 9-0 reel and 50 lb. test line. Mrs % Betty 
Ramsey and her family vacationed in Florida this year. 
Dottie Myers and spouse went to both Virginia and Florida. 
Mr. Joseph Dahlborg, Supervisor, competing with the 
Mount Holly Team of Elks was judged tops in individual 
honors in the State of New Jersey Benevolent and Protec¬ 
tive Order of Elks Annual Ritual Contest. A farewell 
luncheon was given to Rita Edgar by the members of the 
Mount Holly Office Staff. Rita has gone to join her hus¬ 
band in our newest state — Hawaii. 

THIS BABY DOES A MAN SIZED JOB.. .. 

Already Baby Lloyd Reineke III, grandson of Lloyd 
Reineke, Manager of Unit 4-N, New Jersey Turnpike, is 
taking over grandpa’s job — at 5 months old. That’s train¬ 
ing them to follow in paternal footsteps!!! 





Suggestive selling, proper 
portioning, control and 
good service 


4nd in conclusion, remem¬ 
ber to watch the hidden 
costs that affect your gross 


PLAINFIELDER WINS ON T.V. Mrs. Jacqueline 
Lipka, waitress, won a number of prizes on the Haggis 
Baggis television quiz show. Also, Mrs. Lipka and her hus¬ 
band have appeared on two “Beat the Clock” shoius and 
won a number of prizes. 



SMITHTOWN, L. I. — Mabel Vincent, hostess, flew to 
Florida for her vacation. Congrats to Sammie Croclian, 
waitress. She had an 8 lb. boy recently. 

Julie Scholl, Gertrude Samuelson and Margaret Eklund, 
talented saleswomen, were winners of the Blue Ribbon 
Steak Contest in Smithtown. 


Julie Scholl and Gertrude 

Samuelson Margaret Eklund 
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LEAVITTOWN, L. I. — George Nardello, new manager, 
promoted from Assistant Manager and transferred from 
Bronx, Whitestone. 

MASSAPEQUA, L. I. — Another promotion — Harry 
George, Jr. recently advanced to manager — congrats. 


Margo Footer, “Blue Rib¬ 
bon” winner in Massape- 
qua. Her sparkling eyes 
and winsome smile must 
have been irresistible. 




The eyes and smiles do it 
again! Noreen McCartan, 
Lynbrook, tallied her sales 
to become another “Blue 
Ribbon” Steak winner. 


LYNBROOK, L. I. — All Johnsonites in Lynbrook are 
bursting with joy. Manager Joseph Belman is back and in 
good health. 

QUEENS BLVD. — The “Queen of the Chain” had her 
doors closed for the first time since the war, but only for a 
week or so. She reopened April 17 with her queenly face 
lifted and even more beautiful than ever before. 

SHIRLEY, L. I. — Welcome to Mr. Anthony Ferraro, 
manager. May you spend many happy and prosperous years 
with us. 



Margaret Ventullo scored 
in the steak show in Baby¬ 
lon ; yep, another winner 
in the Blue Ribbon circle 





LEAVE IT TO THE BOYS!!! 



Not to be outdone by the gals, Tom “Rare” Messick, Harold 
“Medium” Holcomb and Dave “Well Done” 
Murphy of Latham, New York, are ready to cook 
’em as fast as the girls order ’em. 
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OHIO — District 3 — Cleveland Meeting 


Mr. Hyams, Mr. DeKlyne, 
Mr. Book, Jr. 


Stanley Harvey, 
Joseph Hessling 



Mr. Davis, Mr. W. R. Smith, 
Mr. Caldwell 


Alvin G. Sherman 


COLUMBUS — North High got off to a good start with 

tneir annual holiday party. Management did a switch _ 

prepared and served the employees. Beverly Caraker was 
advanced to hostess. She has been with this unit for three 
years and diligently studied while attending the Restaurant 
Association Training School for Hostesses. 

The four units in Columbus are engaged in an advertis¬ 
ing promotion — Good Eaters Club for the children — 
membership cards for the youngsters and all!!!!! 



Columbus North High Employees 


ELYRIA — Although beaten by the Lorain store in the 
Clam Chowder contest, Elyria was in there pitching for the 
highest tally for the Blue Ribbon Beef promotion. They 
indoctrinated new employees Evelyn Hafferkamp, Marilyn 
Wilson, Mary Markel and Shirley Schick in the skills of 
salesmanship. 


MICHIGAN Happy to have you with us, Centerline, 
Michigan — Owner, Mr. T. A. Grissom and Manager, Mr. 
Richard Dwyer. 



T. A. Grissom, Ruth Morgan, Pauline Menapace, Monica 
Goodwin 


Richard Dwyer, Bruce Laut, Dorothy Rainey, Millie An- 
drosko, Evelyn Williams, Gloria Idalski 
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GRAND RIVER, DETROIT — Franchise operators 
join in the merriment of employees party. 



Left to Right: Dr. Joseph Juliar, Jerome Balas, Morris 
Altman and Abraham Chaitman 


ST. LOUIS, MISSOURI has lots of fun decorating their 
windows for the various holidays and interior locations that 
are suitable for special promotional items. 



Valentine Window 


Mr. Smith, Owner, 
features Reader’s 
Digest Howard John¬ 
son’s Story 
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Southwest 


OKLAHOMA - STROUD #3 just completed their 
Steak Contest and.boast of the four hundred and eighty- 
five Charcoal Steaks that they sold. The broilers were work¬ 
ing at top speed when Marie Ingram was on duty. She 
had to take a leave of absence after five years but not from 
carrying heavy steers around. Marie will be toting diapers 
instead of trays. 

Mr. John Shaw, Assistant Supervisor, is still holding bi¬ 
monthly meetings with all the Oklahoma 1 urnpike Man¬ 
agers and Eva Davis, Dining Room Supervisor, conducts 
weekly training classes for waitresses and counter personnel. 
New and regular employees attend these sessions for im¬ 
proved service. 

New employees, Juanita Sporleder, Hulda Carlson, Carol 
Wilson, Gertrude Mathis and Verna June Henderson, are 
most welcome in the Stroud unit. 

Cupid has flown over our habitat — Linda Bond has 
been taken out of circulation by her one and only. 

WELLSTON #1 - Oklahoma Turnpike. Manager 
Mr. Leo Wayne Fick has a new assistant from Stroud, Mrs. 
Juanita Sandell. Mrs. Sandell is also a new grandmother, 
and Tina Dawn is a favorite topic of discussion these days. 

CLAREMORE #7 — Oklahoma Turnpike. Oma Faye 
Bruce is now Mrs. James Seay and she transferred to the 
Tulsa store. Mrs. Bertha Williams, head waitress, lends a 
helping hand to new waitresses Evaleen Williams, Ruth 
Smalley and Deloris Curtis. 



Candy display and Manager, Freddy Schmeusser of Clare- 
more #7 

In the lobby is Mrs. Eva Wright with one of the Gift dis¬ 
plays in Claremore 































Mr. Robert Lysaght, Man¬ 
ager of Old Williamsburg, 
the hotbed of the Ameri¬ 
can Revolution, is seen 
with the hostess, Miss 
Pauline Arnette, on his 
right, and Miss Barbara 
Pitts, Food Supervisor, on 
his left. When the tourist 
season is over, Mr. Lysaght 
feels he can understand 
Patrick Henry perfectly. 



Virginia Zeigler, majordomo of the kitchen at 3900 Penn¬ 
sylvania Ave., and her coworker, Bea Hines. Vir¬ 
ginia has been in this store over ten years. 


Three of the servers in 
Fairfax Circle, Virginia — 
Left to Right: Mrs. Audry 
Mayhugh, 10 years; Mrs. 
Martha Dancy, 8 years; 
Mrs. Dorothy Montgom¬ 
ery, 5 years 


WASHINGTON AREA — One of the coldest days last 
month, a taxi driver entered the University Lane store 
through the dairy bar window without getting out of his 
cab. Although he took the window and part of the foun¬ 
dation with him no one was hurt. Mr. James Williams, 
Manager, reported, “Some people iuill go to almost any 
extent to get into a Howard Johnson’s.” 

Mrs. Nellie Collins, Dining Room Supervisor, used to 
bend the ear of any unwary listener after the birth of her 
first grandchild. Since the advent of her second grandchild, 
she is most silent. Could it be that she has been doing 
some baby sitting???? 

Horace Dacko has donned the cloak of dignity that a 
man feels he must wear when he has come to the realiza¬ 
tion that he is the father of a lovely daughter. 

Little Susan Mayne, papa is Mr. Charles Mayne, left old 
St. Nick stammering when with the full confidence of her 
four years requested a MINK and HIGH HEELS. She 
got 'em. Miss Iris Simms of the Fairfax store has tired of 
the lonesome road and said “yes” to a very lucky fellow 
named Ducket. 

Mrs. Margaret McPeters, hostess at 3900 Pennsylvania 
Avenue, claims she has become an Icelandic widow. Her 
husband was transferred by the Service to Iceland and no 
wives are allowed. “Safer than the South Seas, Margaret!!” 



WOODBRIDGE, VIRGINIA extends a welcoming hand 
to Mr. Martinez, new assistant manager, who comes from 
the Annapolis store. . . . Lovely Barbara Smith, assistant 
hostess, now signs her name Barbara Purdue. She was a 
target for “you know whose” bow and arrow. . . . Eliza¬ 
beth Boyd, waitress, suffered a broken leg as the result of 
an accident on her way home from work. Hope she is an 
autograph hound! 



AN AGE OLD ANTI BIOTIC 

Indifference is the absence of responsiveness or uncon¬ 
scious apathy for or against anything. This unrecognized 
state of being, however insignificant, is as insidious and 
destructive as a termite inside Charlie McCarthy. 

This disease makes no selection in its targets and when 
leit unchecked and without preventive medicine, the infec¬ 
tion smothers the individual employee, small business and 
large corporation. The full recovery of the patient is in¬ 
sured it an early diagnosis is made. This, combined with 
good anti biotics, retards its growth and prevents malig¬ 
nancy. 

File age old anti-biotic of recognition, understanding and 
respect destroys the bonds of indifference and strengthens 
the patient. 

If you recognize any of the foregoing symptoms of indif¬ 
ference, reach for the age old anti-biotic that will instantly 
suffocate this major barnacle to employee and employer. 
Editor’s note — Sorry the writer did not sign his name. 

SILVER SPRINGS, FLORIDA is so accustomed to well- 
known personalities that they don’t even do a refined 
“double take” when such familiar faces as Victor Jory, 
Chester Morris, Gary Merrill enter through their portals — 
steady customers while filming a CBS production. Of 
course, nature’s settings in Silver Springs provides a natural 
for the Tarzan series. Arlene Francis (What’s My Line), 
Smiley Burnett (Play me another on your “gee-tar”). Gene 
and Lloyd Bridges ( High Noon) satisfied their appetites 
with Howard Johnson’s specialties while visiting in Silver 
Springs. 

SOUTHERN PINES, NORTH CAROLINA 



This large Piasecki type helicopter was making a landing 
on the golf course between two units of the Howard 
Johnson’s Motor Lodge at Southern Pines. This restaurant 
and motor lodge is growing as a heliport since in June the 
commanding officer of the Helicopter Squadron at Ft. Bragg 
paid a visit to restaurant manager, Douglas Kelley, to dis¬ 
cuss the establishment of an official heliport between the 
restaurant and motor lodge. Mr. Kelley is already arranging 
for a wind sock and setting up a target landing area for 
helicopter pilots, who in connection with training and 
reconnaissance flights, may have a convenient landing strip 
to enjoy Howard Johnson’s refreshments. 
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Southern Beauties Gather 


at Southern Pines, N. C. 



Miss Nancy Lee Gaddy was chosen to compete in the state 
finals in Greensboro. 


Voit Gilmore, operator of the So. Pines, Howard John¬ 
son’s Restaurant and Motor Lodge was State Chairman of 
June Dairy Month for N. C. Southern Pines Store Manager 
Dougles Kelley was Moore County Chairman. 

Inasmuch as we are famous for Dairy products, the Ho¬ 
ward Johnson’s Motor Lodge poolside setting was a natural 
for the two beauty contests Mr. Kelley sponsored for the 
Dairy Princess contestants of North Carolina. The winners 
and judges were entertained over ice cream and coffee in the 
Howard Johnson’s restaurant. 


A WORD FROM THE EDITOR ... We are 

very sorry that we were unable to use all of the 
material that was sent in for publication — only 
because LANDMARK’S area coverage is so exten¬ 
sive that it is sometimes necessary to omit informa¬ 
tion to have a national representation in each 
edition. Please continue to send in the interesting 
pictures and stories and we will do our utmost to 
put it in print whenever possible. 

Your excellent response is most appreciated and 
indeed welcome since we want to build for you a 
bigger and better LANDMARK. 


It’s Great to be “Wanted 



Have you ever been all alone in a big city — a complete 
stranger — with no close friends or even someone you 
know? 


Have you had that lonely feeling that “no one loves me 
anymore’’ sensation? 

In other words, have you felt just plain unwanted? 

IF YOU HAVE, THEN YOU CAN UNDERSTAND 
WHAT A FRIENDLY SMILE AND A KIND WORD 
OF GREETING CAN MEAN. 


You and I in the restaurant business — particularly in 
Howard Johnson’s — must be ever mindful of this matter 
of making our guests FEEL WANTED. 

Guests who enter our restaurant are no different than 
guests who enter our home. 

You represent Mr. Howard Johnson as HOST. In your 
daily job, NO ONE RESPONSIBILITY IS MORE IM¬ 
PORTANT THAN MAKING SURE EACH GUEST 
YOU MEET RECEIVES: 


1. A FRIENDLY GREETING. 

2. A FEELING YOU WANT TO TO PLEASE 
HIM. (This is shown by your attitude and the tone 
of your voice.) 

3. A SINCERE “FOLLOW THROUGH’’ IN YOUR 
SERVICE TO MAKE SURE THAT YOUR 
GUEST LEAVES THE RESTAURANT COM¬ 
PLETELY SATISFIED. 

Howard Johnson’s can NEVER HAVE ENOUGH 
FRIENDS. You and YOU ALONE, who meet our guests 
can make us these friends. 


CONDOLENCE 

Sorrow shrouded the staff of Holly Hill, Dixie 
Division Store, with the loss of their manager and 
friend, John Glassanos on April 18, 1959. Their 
sincere regret is extended to his wife, Edith. 

Former Dining Room Waitress and “LAND¬ 
MARK” reporter Glendora Schantz suddenly 
passed away after a brief illness. Employees of 
Oakmont, Pennsylvania Turnpike were deeply 
saddened with the loss of their colleague and 
friend. 

Henry Nadeau, cook in the New England area 
for seventeen years, suddenly passed away June 
18, 1959. Mr. Nadeau's death was a shock to the 
entire area, and we have lost a faithful and loyal 
employee. 

Charles Dowling, an accountant for the Com¬ 
pany since 1942, died May 2, 1959. Mr. Dowling 
devoted many loyal years to the Company, and 
his final absence has left a void in the many lives 
of all his staff and personal friends. 
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We would like to call 
your attention to the 
Chandelier-type light¬ 
ing fixtures which carry 
15 amp. pink lamps — 
a very soft pleasing 
light. 


What’s Tt 


ew 


This attractive and comfortable chair 
is upholstered in plastic material to 
blend with the color scheme — the 
arms are walnut. The free-standing 
tables with Formica tops have turned 
wood bases with brass pedestals. 


This picture features the new- 
type furniture-plastic uphol¬ 
stered booths with brass sup¬ 
porting frames and legs — 
Formica covered coat trees. 
Thin-edge Formica tables are 
supported on cantilever brack¬ 
ets. Also the decorative gold 
and ivory wallpaper with the 
antique gold-veined mirrors. 
The divider is called “Ronde- 
lays” — translucent discs in 
assorted colors. 




I he Chestnut Hill, Massachusetts store opened a lew months 
ago with all the newest innovations that have been designed for 
the Series 100 Building. 


The picture on the left shows the 
the new type stools with bases 
that cantilever from the counter 
step which facilitates efficient 
cleaning. The stools have a grav¬ 
ity return feature which will al¬ 
ways keep the seats in line; 
therefore, an orderly appearance 
will always be presented. 


The arrangement of this new 
candy case design eliminates the 
hazardous customer traffic which 
in the past occured between the 
buffet and kitchen doors. Note 
the brass display stand which has 
been added to the top of the 
candv case and the provision for 
a display card to promote holi¬ 
day specialties. 


UNUSUAL EQUIPMENT 
BUY —ONE NEW 
RADARANGE 

Opportunity for Franchise 
Agent to purchase a new 
Radarange (original cost $2,- 
975.00) lor the fantastically 
low price of $2,075.00. This 
Radarange has never been 
used and is guaranteed by the 
Raytheon Manufacturing 
Company. This range was 
ordered in error, hence the 
unusual buy. 

If you are interested, please 
contact Mr. Joseph A. Cicco 
in the Architectural Depart¬ 
ment, Wollaston, Mass. (Pres¬ 
ident 3-5700) or Mr. Ralph 
E. Leader of the Raytheon 
Manufacturing Company, 100 
River St., Waltham 54, Mass., 
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TO: Howard Johnson’s 
Wollaston, Massachusetts 

Dear Sirs: I had occasion yesterday to talk to Mr. and 
Mrs. Harrington and to their son, Harry, and to the other 
boys on the TABOR BOY (including Captain Glaeser) ; 
and I learned, to my astonishment and to my extreme de¬ 
light, that the Howard Johnson's personnel acted as mag¬ 
nificent hosts to our group in Nassau on their recent cruise. 

I want to take this opportunity to thank you most sin¬ 
cerely for this courtesy; and I hope you will pass on to 
anyone who may be interested that this gesture of friend¬ 
liness and warm hospitality was, by all odds, the high point 
of the trip so far as the lads were concerned. Every possible 
courtesy was extended to them there on the island; and, 
whoever your representatives were, they extended them¬ 
selves far beyond the call of duty, I can assure you, to give 
our boys and our masters the finest kind of treatment. 

James W. Wickenden 
Headmaster, Tabor Academy 

TO: Howard Johnson’s 
Quincy, Massachusetts 

Dear Sir: My family and I wish to thank you for the very 
important part you played in our most enjoyable vacation 
trip to Florida. This did not come about by accident but 
by careful planning based more or less on tradition. You 
see the Howard Johnson’s stand has become a must in my 
family. Nothing is a complete success unless it terminates 
with at least a snack at one of your stands. Just before we 
left on our trip we picked up a Howard Johnson’s Roadmap 
showing the location of all your stands. We then scheduled 
our trip so as to have all of our meals and overnight stops 
at one of your stands or motor lodges. It worked out to 
perfection. The drudgery, poor motels, bad food and ten¬ 
sion was eliminated from this trip making it one long to 
remember. 

In closing I wish to thank you once again for the won¬ 
derful hospitality with which _we were treated at each and 
every one of your organizations. 

Harold B. Burr 
Westboro, Massachusetts 

TO: Howard Johnson’s 
Brockton, Massachusetts 

Dear Sirs: Time once again to send an order for your 
wonderful baked beans. We serve them so often that a case 
doesn’t last too long. We have everyone in Minneapolis 
“sold” on them. They are truly the BEST. 

Mrs. Barry W. Daines 
Minneapolis, Minnesota 

TO: Howard Johnson’s 
Bedford, Pennsylvania 

Dear Mr. Shaftoe: I wish to take this opportunity of ex¬ 
pressing my thanks to you for purchasing my 4-H Baby Beef 
at The Farm Show sale. Words can’t describe my deep ap¬ 
preciation for what you have done for me. The price you 
paid was beyond my dreams. The money I got will help 
me on my way to someday owning a cattle farm. I was glad 
I could bring the Honors home to Cumberland. I hope 
you will still give your support to the 4-H program. We 
sure appreciate it. Thanking you again. 

Jack Gensler 
Carlisle, Pennsylvania 



TO: Howard Johnson’s 
Mount Holly, New Jersey 

Dear Miss Gibbs: We have never met but I shall always 
remember you. My faith in the honesty of people has been 
restored by you — you see, those silver rings you turned in 
— the ones in the ladies’ room at Thanksgiving time were 
mine. They are fourteen years old. My husband bought 
them when he was single and had money. Now he has a 
wife (me) and two children and no money! They could 
never have been replaced with the same value or for senti¬ 
mental reasons either. 

I hope the enclosed check will be some token of our 
thanks. Wish we had more to give you. 

Catherine Canavan 

P.S. You were off the day we came for the rings. I’m sorry 
I didn’t get to thank you in person. 

TO: Howard Johnson’s 
Mount Holly, New Jersey 

Gentlemen: Today I received in the mail at my office a 
pair of small binoculars which I lost in the first Howard 
Johnson’s on the New Jersey Turnpike coming up from 
Philadelphia about two months ago. 

When this loss was first discovered, at the time of its 
occurrence, I had already gotten into New York City — but 
could not remember at which Howard Johnson’s we had 
stopped — had no idea how to contact them, and immedi¬ 
ately after suffered an accident which put the whole matter 
out of my mind. By purest chance, I wandered into the 
same Howard Johnson’s about a week ago. Recognizing 
the place, I asked for and talked to your Manager. He 
was extremely courteous and helpful, and within fifteen or 
twenty minutes advised me that the binoculars had been 
located at your Lost and Found Department, and could be 
delivered to me or sent to me my mail. I received them 
in the mail this morning. 

This is an example to me of the kind of consideration 
for the customer’s problems which I hope we will be able 
to increasingly inculcate into our own business organization. 

Zalmon H. Garfield 
Jerrold Electronics Corporation 

TO: Howard Johnson’s 
Wollaston, Massachusetts 

Gentlemen: This is just a short note before my family 
and I return to the West Coast (where, unfortunately, we 
have no Howard Johnson’s restaurant) to express our ap¬ 
preciation of the service and consideration which we re¬ 
ceived from the management and staff of your restaurant 
in Charlottesville, Virginia. 

Having seen your advertisement in LIFE magazine, we 
were naturally drawn to your place near the campus during 
the few days that we spent visiting the University of Vir¬ 
ginia. Our reception was so pleasant that all the way up 
to New York City we held out and waited “for the next 
Howard Johnson s” even though it might mean something 
as simple as an ice cream cone. 

Thank you again — and please GO WEST, H-J! 

Daniel Hughes 

San Francisco, California 
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LOSING EXTRA SALES? — May we suggest that 
you review your schedule for auditing your checks. 
With the influx of seasonal business and the rush 
of rendering speedy service, many of the summer 
sales personnel might neglect to charge for coffee, 
dessert, soup, etc. when the guest orders a la carte. 

ARE YOUR PRICE TAGS SHOWING? — You 
will sell MORE merchandise when it is CLEARLY 
priced. Customers will not stop to ask busy clerks 
the price. You may be losing potential extra sales! 


ITS IN THE BAG — Three sizes of JIFFY BAGS 

are available at the commissaries. Are you losing 
sales because-only one small bag is on the Resale 
Cabinet? May we suggest that you make it conven¬ 
ient for your customers to select several items from 
your Resale Freezer by providing the three sizes of 
insulated bag, placed on top of the Resale Freezer. 


CHARTERED BUSES — Contact the bus companies 
and let them know that you are interested in making 
their customers our customers. They will notify you 
in advance, thereby allowing you sufficient time to 
“be ready” for a quick turnover. Alerted personnel, 
advance preparation and controlled traffic will ex¬ 
pedite these groups efficiently — leaving added dol¬ 
lars in your register. 


“THE GREATEST SHOW ON EARTH” — Treat 
the children with interest. Do provide the Junior 
chair, high chair, remember the bib, tracie doily, 
pencil, lollypop, balloon and the children’s special 
plate. 1 lie parents will love you for providing the 
children with the 5 oz. glass along with the bever¬ 
age. A fond farewell to our guests and a free Chil¬ 
dren s Counting Game to keep the youngsters busy 
as “Pop” wheels along the highways. 

IDEA A WEEK — Suggestive selling has proven to 
be most worthwhile. Select one item a week as a 
special feature and merchandise it well and it will 
sell. 

COLORAMA — The attractive colored menu clips 
are “mouth watering” items. Take advantage of- 
these summer salad specials with their terrific eye 
appeal. REMEMBER - COLD SALADS need 
COLD PLATES. 

NO NEED TO WANDER — Guide the travelers to 
our doors by providing the new Howard Johnson’s 
road map at the register. One family of four on a 
two-week trip spent over $300.00 in our restaurants 
— they had a Johnson's road map. Road maps are 
one of our most effective advertising tools. 

SERVICE IS OUR BUSINESS — As gracious hosts 
to Mr. and Mrs. America, we must greet them with 
the warmth and friendliness that we would extend 
to a friend; render outstanding service, provide all 
the qualities found in a well-run home and feast 
them with gourmet food. This is our business. 























